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Dear Members and Friends,
a year has passed since the first cases of Covid in Europe and many things
are changed in our daily lives.
We had to learn to live with physical distance and with travel restrictions and
we have been launched in a new and totally unknown scenario.
Despite all this the Chamber continued the journey observing a growing
interest on its activities in the new context, particularly difficult but in the
meantime full of opportunities.
This was certainly been possible for the great help that we had from
technology whose use changed and is continuously changing the way to
do meetings, business but also the daily simple things.
Technology matchs of course with innovation and these two words as
discussed in our February's Smart Talk with Deputy Minister H.E. Kyriakos
Kokkinos and Chief Scientist Dr. Nikolas Mastroyiannopoulos will represent
always more the key access to the new era.

Giuseppe Marino,
President
Italian-Cypriot Chamber
of Commerce

A new era that will have as other important driver the Energy Transition that
will be one of the topics of the March's Smart Talk of the Chamber where we
will host the Minister of Energy, Commerce and Industry of Cyprus H.E.
Natasa Pilides.
Let's stay focused on the new era then, with the awareness of the huge
potential in terms of strengthen and further development of the CypriotItalian Business Relations.
Enjoy the reading!
Sincerely,
Giuseppe Marino

Innovation: What Does It Mean For Economic Development?
For many years innovation has been considered as a word easy to pronounce but difficult to
understand. Usually only scientists acknowledged the actual meaning in terms of improvements of a
such branch of “science” – in a large sense – that, at the end, flow in the human life and improve the
human wellbeing.
In this sense, national countries – except some remarkable examples and essentially due to military
aspects – left to private entrepreneurships the task (and the award) about the innovation development.
In economic terms indeed, innovation is the development and application of ideas and technologies
that improve goods and services or make their production more efficient.
For common opinion and so far the understanding of “innovation” has also been simple. Innovation was
in those things – for example, in the 18th century steam used in factories, enabling mass production, and
they revolutionized transport with the railways – that people can directly see and use with their own
hands.
Today, innovation is mostly “untouchable” and in such a case it does not need human interaction as
artificial intelligence is showing. Innovation is transforming the way companies produce and sell their
goods and services, while opening up new markets and new business models.
For these reasons innovation is an essential driver of economic progress that benefits consumers,
businesses and the economy as a whole.
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The result of innovation should be improvement and the outcomes in terms of economic growth,
increased well-being and communication, educational accessibility and environmental sustainability.
Innovation it also plays a role in terms of prompting competitive environment, increase of productivity
and maxime the return-on-investment for companies.
The COVID-19 pandemic has impacted almost every aspect of life, from the personal (how people live
and work) to the professional (how companies interact with their customers, how customers choose
and purchase products and services, how supply chains deliver them).
According to McKinsey Report1, “Many businesses simply cannot operate as they have in the past.
What made a company successful historically may no longer be possible during or after the crisis.
Customers may struggle to pay. Channels may have radically shifted to accommodate new needs or
work around new constraints.”
In the same Report the consultancy firm has also stressed as “To emerge as leaders from this crisis,
companies can rely on the Eight Essentials of Innovation as a formula and a road map for success.”

It is not finally questioned if or not the innovation is important because it is fundamental for
economic growth for an entire nation and its citizens.
It’s the way forward for the future development.

1

Innovation in a crisis: Why it is more critical than ever, 17th June 2020, https://www.mckinsey.com/business-functions/strategy-andcorporate-finance/our-insights/innovation-in-a-crisis-why-it-is-more-critical-than-ever#
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Also the Strengthening of the Collaboration between
Italy and Cyprus in Draghi’s Agenda.

The Draghi government was born supported
by a large majority and aims for political
unity, fundamental to carry out the
substantial reforms necessary to relaunch
Italy after the pandemic.
In his keynote address to the Senate on 17
February 2021, Mario Draghi began by
stating: “The first thought I would like to share
concerns our national responsibility.
No one takes a step back from their identity
but, in a new and completely unusual
perimeter of collaboration, they take one
step forward in responding to the needs of
the country, in approaching the daily
problems of families and businesses that
know well when it is time to work together,
without prejudice and rivalry”.
Then he added: “This government is born in
the wake of the EU and the Atlantic Alliance.
“Without Italy, there is no Europe but outside
Europe, there is less Italy: we must be prouder
of Italy’s contribution to the growth and
development of the European Union”.
Prime Minister Draghi continued: “In our
international relationships, this government
will be firmly Europeanist and Atlanticist, in

line with Italy’s historical moorings: European
Union, Atlantic Alliance, United Nations.”
And above all, it emphasizes in regard to
the Mediterranean area: “For Italy, this will
entail the need to restructure and reinforce
the strategic and essential relationship with
France and Germany.
But it will also be necessary to strengthen
cooperation with states with which we
share a specific Mediterranean sensitivity
and by sharing issues such as the
environment and migration: Spain, Greece,
Malta and Cyprus.”
In this regard, the President of the ItalianCypriot Chamber of Commerce Giuseppe
Marino underlines the renewed interest of
the new government in the Mediterranean
area, highlighting that the priorities in terms
of environment, sustainability, safety and
cooperation have been at the centre of
the action to promote and develop
bilateral relations between Italy and Cyprus
carried out by the Chamber which will
continue with renewed enthusiasm and in
this vein to provide support to Institutions
and stakeholders.
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The Italian Ambassador to Congo Example of Courage and
Great Humanity.

The Ambassador of Italy to Congo Luca Attanasio killed while travelling in a United Nations’ World
Food Programme convoy, in a public speech last year affirmed: “My wife and I live in Congo with
the whole family, three children, two of whom are small twins. People are often surprised by this
choice, but being an ambassador is a mission, even if it is risky”.
Often he spoke in public about the role and responsibility of a diplomat: "Our role, the role of the
Embassy, is to be close to the Italians, a thousand in all, for the most part missionaries and a few lay
people, who all live together sharing the fate of the Congolese inhabitants", underlined the 43-yearold diplomat.
Because of its commitment for trying to bring peace in that African region, the Ambassador
Attanasio received the Nassiriya Peace Prize last October, for his commitment to development
projects and humanitarian assistance in Congo.
On February 22nd, the Ambassador of Italy to Congo was killed in an ambush, along with the
Carabiniere Vittorio Iacovacci and their World Food Programme Congolese driver Mustapha
Milambo.
The Italian diplomat was involved in an attempted kidnapping conducted by armed militiamen
against UN vehicles in transit on a road north of the city of Goma, the capital of the eastern
Congolese province of North Kivu.
The Italian-Cypriot Chamber of Commerce expresses its condolences to the families of the victims,
the Farnesina and Arma dei Carabinieri, saddened by the loss of great men who were examples of
courage and great humanity, making us proud to be Italian.
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Cyprus and Connectivity Conundrum.
The surge of pandemic effects across the world and especially
over the European continent have lifted the veil on the
connectivity to and from remote regions.
Years of growth in the mobility and liberalization in the field of
transport have designed a world that the pandemic has
completely turned.
Thanks to the European policies such as the liberalization of air
transport, citizens have discovered the opportunity of a cheap
mobility.
This has also increase business opportunities that in the remote
regions such as Mediterranean countries and islands too has
assumed the characteristics of boost in tourism and local
entrepreneurial activities.
Cyprus has a long-established tradition in the tourism that, according to the Cyprus Tourism
Organization (CTO) account for almost € 3 billion/year or, looking from a different perspective,
some of 20% of national GDP.
The impact of pandemic has hit hard this sector that according to Cyprus National Statistical Services
for the period January – October 2020, revenue from tourism is estimated at € 376,3 MIL compared to
€ 2.533,4 MIL in the corresponding period of 2019, recording a decrease of 85,1%.
There is no doubt that the main part of this outcome is due to the pandemic, but it has been
aggravated by the condition of isolation and total dependence on air links. This situation makes clear
that not only the connectivity but also an important pillar of national economic is dependent on
airlines policies that in a framework of almost completely liberalization makes difficult to plan any
recovery.
Official forecast shows how uncertain the resume of normal situation of air transport could be and, in
any case, it will take years to regain the shares lost.
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As the vaccine is now effective in 2021, we will have just the 51% of the air traffic compared with
2019.
In this sense the Cyprus government has taken the opportunity to relaunch the ferry link connection
with Greece aiming to have a valid alternative to aviation services.
The Italian-Cypriot Chamber of Commerce has held on this specific topic an appropriate web
meeting last 12th January during which has been underlined the political and economic relevance
of the resuming maritime link.
Beyond these remarkable efforts there no doubt that Cyprus needs a stable connection with the
central Europe.
According
to
Cyprus
Tourism
Organization, currently “over 80 airlines
fly from Cyprus to around 40 countries
and 120 destinations, and the two
international airports handle around 11
million passengers annually”. Also, during
the 2020 Cyprus has managed to
improve its connectivity to the rest of
Europe even with Hungary’s Wizz Air that
has made Larnaca its base from July
2020 and to launch 11 new destinations
to seven European countries from
Larnaca.
Looking from a different perspective and having in consideration the Mediterranean basin and its
relations to North Africa and Middle East regions (MENA) too, it is possible to enhance opportunity for
the increase of connectivity in terms of direct and indirect weekly frequencies, weighted by their
quality. This means that this is not simply a measure of how many city pairs there are, or how many
direct services there are. Connectivity is indeed a composite measure of the number of destinations,
the frequency of services and the quality of the connections (in the case of hubbing or indirect
services).
Tourism is indeed an important economic source of revenue for local economic but on the same
time – as may other European regions have already experienced – it is ruled by high volatility and as
for other countries, highly dependent on airlines policies and competition.
The quality of connections is indeed a fundamental pivot able to ensure a viable and stable business
relations between two or more countries all over the year with the added value of a seasonal
connections for tourism purposes.
European Union legislation and EU Court of Justice case law have already provided a standing legal
framework giving to Member States a lot of opportunity to plan and to overtake the issue of
connectivity especially for remote regions.
Cyprus is a natural bridge between continental Europe and Middle East which according to IMF
October Outlook, the rebound in 2021 will be enough to return real GDP to its 2019 level.
For these reasons there is the opportunity to be also a physical bridge for people and business
providing the necessary air traffic capacity from MENA to Europe that, according to Boeing’s 2020
Commercial Market Outlook, is projected to increase by an average of 4.3% per year, above the
global average of 4% growth per year over the next 20 years.
This paradigm shift could transform Cyprus in a fundamental outpost for European Union citizens and
undertakings in the Eastern Mediterranean Area with a clear window over the MENA area exploiting
its business opportunities from a comfortable European seat with a clear advantage for local
economic not at all dependent on volatility of connectivity and tourism as well.
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Grimaldi Group Orders Six Ro/Ro Multipurpose Vessels.
Our valued member Grimaldi Group
continues investing to upgrade and
modernize its fleet.
In this direction the signature of an important
agreement worth over USD 500 million to
order the construction of six new ro/ro
multipurpose vessels to Hyundai Mipo
Dockyard Co. Ltd (Ulsan).
With a length of 250 meters, a beam of 38
meters and a deadweight of 45.684 tonnes,
the ships ordered will inaugurate a new class
called "G5", an evolution of the previous
class of "G4" ro/ro multipurpose units built by
the same shipyard and delivered to the
Grimaldi Group between 2014 and 2015.
As proof of their high energy and
environmental efficiency, the G5-class units
will allow a reduction of CO2 emissions per
tonne transported of up to 43% compared
to other Grimaldi multipurpose ro/ro ships.
"The new series of ro/ro multipurpose G5class ships was designed to respond even
more efficiently to the demand for quality
transport services on deep sea routes,

reconciling
the
needs
related
to
international freight traffic with that of
protecting the environment", declared
Gianluca Grimaldi, President of the Grimaldi
Group SpA.
"We are thus taking a further, important step
within a path undertaken for years now with
the aim of operating on all our main routes
with an increasingly young, modern and
eco-sustainable fleet".The six ships ordered
are expected to be delivered between the
first months of 2023 and the end of 2024. The
new units will replace older ships of the
Group which will have reached an age of
25, and will be deployed to further enhance
the quality of maritime transport services
offered by the Grimaldi Group between
North Europe and West Africa, particularly to
Lagos (Nigeria).

Important Appointment for the Advisory Board Member of the
Chamber Prof. Daniela Baglieri.
On February 24th, 2021 Prof. Daniela Baglieri,
authoritative member of the Advisory Board
of
the
Italian-Cypriot
Chamber
of
Commerce, has been officially appointed as
Regional Minister for Energy and Public Utility
Services of Sicily.
Prof. Baglieri, full professor of Economics and
Strategic Business Management at the
University of Messina, also holds the position
of Pro-Rector for Innovation and Technology
Transfer since 2013 at the same University.
Since 2018 she is also a member of the
Advisory Board of Unicredit and in the same
year she joined the Board of Directors of the
University Consortium of Industrial and
Managerial Economics.
From 2016 to 2019 she has been the
Chairman of the Board of SAC, the
management company of Catania Airport

and in the period 2017-2019 she has been a
member of the Board of Directors of
Assaeroporti.
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Italian Export to Cyprus.

Italian exports are deeply diversified at the
territorial level. Each province has production
peculiarities, and it is precisely this level of
specialization that makes Made in Italy a
unicum on the world stage and has allowed
the maintenance of different territorial realities
despite the crisis. SACE has conducted an
analysis on the export dynamics of Italy and
analyzed Cyprus market as well. Cyprus is the
57° target market for Italian exports and the
28° target market for Italian exports in Europe1.
The data published in December show a
sharp decline in exports for the first nine
months of 2020 on almost the entire national
territory compared to the same period of 2019
(-12.5%), with a less negative dynamic than
the average in the south (excluding the
Islands) thanks to the excellent performance
of agri-food products and Molise, which
recorded significant a cross-border sales
growth (+31.4%)2.

Mineral products are the leading sector of
Italian export to Cyprus, with a worth value of
EUR 262.2 mn (23% of the total export),
followed by transportation sector, which
valued EUR 248.5 mn, registering a sharp
growth of +259.4% compared to 2018. Other
goods, among which capital goods (EUR 21.5
mn), consumer goods (EUR 63.7 mn), food
and beverage (EUR 41.7 mn; a loss of -5.2%
compared to 2018), other agricultural goods
(EUR 25.9 mn), chemical products (EUR 47 mn)
and rubber and plastic (EUR 32.1 mn)
represent together the 25% of the total share
of export3.

In 2019 Italy shipped EUR 440.12 billion worth of
goods around the globe. Of the total amount,
Italy shipped worth of goods EUR 1.1 billion to
Cyprus (SACE). No forecasts are available yet
for this country for 2020.
In 2019, Italy imported from Cyprus worth of
goods of EUR 164 million, +58.2% compared to
2018.

Source: SACE.
Source: ISTAT.
3 Source: SACE. 2019 Data.
1
2
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The E-Commerce Gap that Cyprus has to fill.
The EU Member States have took a wide variety of measures such as temporary restrictions on nonessential travel from third countries into the EU in order to deal with Covid-19.
The closed of bar, restaurants, non-essential shops and the ban of public events as well as private
gatherings heavy impacted the retail consume.
In December 2020, the retail volume in the EU Member States increased by 1.4 % compared with
November 2020 and grew by 0.5 % compared with the previous year.
According to Eurostat the development of the retail trade volume between January and December
2020 for the total and the various product groups (e.g. food, non-food, automotive fuel, etc.).

Looking at beginning of the 2002 - March and April – as pandemic started, Eurostat highlighted that all nonfood product groups had shown exceptionally large decreases, in particular the decline for textiles, clothes
and footwear was extremely steep (-78.1 % between February and April). Pharmaceutical products had
seen a short increase in March but then dropped in April, resulting in a total loss of 12.0 % over the two
months. The two-month loss for automotive fuel was 43.2 %, for computers, books and similar products it
was 40.8 % and for electrical goods and furniture it was 33.5 %.
For the European Union Statistic Body, in May and June, sales for all non-food product groups picked up
again until July. In August sales of textiles and clothing increased by more than 15 % which was, however,
not enough to balance the earlier losses. This positive trend was not continued in September when sales
decreased in almost all product groups and in October, sales generally increased again with the
exception of textiles and clothing and automotive fuel.
Approaching the winter season (November), according to Eurostat, when several Member States reintroduced containment measures including the shut-down of many stores, sales of textiles and clothing
went down by 27.9 % while the sales of computers, books and related articles fell by 9.9 % and the sales of
automotive fuels declined by 7.8 %.
In December, the general decline for non-food articles continued with the exception of the sales of
textiles, clothing, and shoes which increased by 10.0 %. The sales volume of electrical goods and furniture
dropped by 6.5 % while pharmaceutical goods declined by 2.9 % and computers etc. by 1.9 %. Maybe as
a result of an increased mobility during the Christmas season, the sales of fuel increased by 4.0 % in
December. The sales of food articles grew by 1.7 %.
1 https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Impact_of_Covid-19_crisis_on_retail_trade#Development_of_retail_trade_volume_

in_December_2020
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On the other hand, internet sales had already been on the increase for several years. The Covid-19
crisis further boosted this trend and the sales via this channel increased.
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According to Eurostat, since the Covid-19 containment measures differed between countries as to
timing and strictness, it was to be expected that the effects on retail trade would also vary. Table 2
shows the monthly rates of change between March and December, as well as the rates between
February and April (the months of the crisis) and April and December (generally the months of
recovery).

Focusing on the online shopping data shows that while it continues to grow in Europe, Cyprus lies in
the bottom with 52% of quota.
According to Eurostat, online shopping increased by 4 % compared with 2019 (68% of internet users)
and by 10% compared with 2015 (62%).
More than 8 in 10 internet users in the Netherlands (91%), Denmark (90%), Germany (87%), Sweden
(86%) and Ireland (81%) had bought or ordered goods or services through internet.
On the other hand, fewer than 50% had shopped online in Bulgaria (42%), Romania (45%) and Italy
(49%; 2019 data), then follows Cyprus with 52% in 2020 (from 45% in 2019).
Looking at subjects and according to Eurostat, goods like wearables were followed by films or series
as a streaming service or downloads (32%), deliveries from restaurants, fast-food chains and catering
services (29%), furniture, home accessories or gardening products (28%), cosmetics, beauty or
wellness products (27%), printed books, magazines or newspapers (27%), computers, tablets, mobile
phones or their accessories (26%) and music as a streaming service or downloads (26%).
Data clearly shows as Cyprus has a large capacity to improve the e-commerce aligning the
average with EU member States. This is a gap that should be filled in next years as the supply of many
services and goods is moving on internet (with better economic conditions) other than.
This has also a great impact of innovation policy that the country is following and also contribute to
develop an innovation and competitive culture useful for the further developments.
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The Deputy Minister of Research, Innovation and Digital Policy
and the Chief Scientist of the Republic of Cyprus Guests of the
February Smart Talk.

The monthly Smart Talk organized by the ItalianCypriot Chamber of Commerce was held on
February 18th, which saw as guests the Deputy
Minister of Research, Innovation and Digital
Policy of Cyprus H.E. Kyriakos Kokkinos and the
Chief Scientist of the Republic Dr. Nikolas
Mastroyiannopoulos.
After the institutional greeting of the President of
the Italian-Cypriot Chamber of Commerce
Giuseppe
Marino
who
underlined
the
importance of innovation as a driver to develop
the huge potential in terms of cooperation
between Cyprus and Italy, an interesting
conversation took place with the distinguished
guests moderated by Andrea Marchetti, Partner
of Tonucci & Partners appointed for this purpose
by the member of the Advisory Board of the
Chamber, Mario Tonucci.
Deputy Minister Kokkinos and Chief Scientist
Mastroyiannopoulos, answering the various
questions, focused on the importance of
innovation as a fundamental engine for a
business strategy aimed at opening new markets
and
creating
competitive
competition,
describing how Cyprus is building a new model
of sustainability and prosperity that uses
technology as a lever for competitiveness in
order to create new jobs and new business
methods,
also
aiming
to
consolidate
cooperation with countries such as Italy sharing
a Mediterranean culture and an economy
based on small and medium-sized enterprises.

Mediterranean and includes several initiatives,
including
the
digitization
of
public
administration, broadband and telemedicine,
which has also been a fundamental tool for
the island during the fight against the
pandemic.
The important government incentives for the
development of start-ups aimed at creating an
innovative ecosystem with the aim of
relaunching the Cypriot market and making it
increasingly attractive internationally were also
mentioned.
Among these, the important concessions and
significant tax incentives for foreign investors
were mentioned, reaffirming the desire to
create an ever-increasing interaction between
innovation and human capital, through
synergies between Institutions, Universities and
Companies.
The conclusions of the meeting, which was
attended by more than fifty Italian companies
operating in different sectors, were left to the
Vice President of the Italian-Cypriot Chamber
of Commerce Costas Katsaros who highlighted
how the current phase of implementation of
the Digital Innovation Policy of Cyprus, aimed
at making the island a Digital Hub in the
Mediterranean, represents an important link to
bring together the operators of the two
countries in the interesting projects of this new
era.
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GRAPHS & DATA
INDUSTRIAL PRODUCTION INDEX: DECEMBER 2020. Annual Change -0,9%.
In December 2020, the Industrial
Production Index reached 125,3 units
(base 2015=100), recording a decrease
of 0,9% compared to December 2019.
For the period January – December
2020, the index recorded a decrease
of
7,8%
compared
to
the
corresponding period of the previous
year. The sector of manufacturing
registered a decrease of 1,0%
compared to December 2019 and a
decrease of 7,7% compared to the
period January – December 2019.
Comparing December 2020 with the
corresponding month of the previous
year, a decline was also observed in
the sector of electricity supply (-2,8%).
The mining and quarrying sector
recorded an increase of 18,5% and the
sector of water supply and materials
recovery
an
increase
of
1,6%
compared to December 2019. (Source:
Cyprus National Statistical Service).

HARMONIZED INDEX OF CONSUMER PRICES (HICP): JANUARY 2021.
Annual Rate of Change -0,8%.
In January 2021, the
Harmonized Index of
Consumer
Prices
decreased by 0,8%
when compared both
to the index of January
2020 and to the index
of the previous month.
Source: Cyprus National
Statistical Services.

Compared to January 2020, the category Housing, Water, Electricity, Gas and Other Fuels had the largest
negative change with a percentage of 5,3%, while the category Clothing and Footwear (5,4%) had the
largest positive change.
Compared to December 2020, the largest change was recorded in Clothing and Footwear (-13,9%). As
regards the economic origin, the largest change when compared to the index of January 2020 was
observed in Energy (-10,7%). When compared to the index of the previous month, the largest change was
monitored in Non energy industrial goods with a percentage of -3,4%.
The HICP in Euro area for the last month is based on EUROSTAT’s estimation (flash estimate).
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AGENDA

March’s Smart Talk
The Minister of Energy,Commerce and Industry, H.E. Natasa Pilides will be the guest of the March's
Smart Talk of the Chamber that will be mainly focused on the opportunities thatCyprus offers to the
Italian companies in the field of energy transition.

The Smart Talk will be held online on March 23, 2021 at 14:30 ITA / 15:30 CY and registrations are
already open at the following e-mail address: segreteria@camcomitacipro.it
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